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1. Introduction

Micro, small, and medium-sized businesses (MSMEs) are crucial for both economic growth and rise in the
living standard of people. According to information from the East Java Office of Cooperatives and SMEs, up
to 414,000 MSMEs expand their annually and generate 57.52 percent of the region's gross domestic product
(GDP). Only 6.62 percent of the MSMEs in East Java operate on a small and medium scale, or SMEs, while
93.37 percent operate on a micro scale, 5.92% operate on a small scale, and 0.70% operate on a medium scale.

The food and beverage industries are one of the suggestions for empowering MSMEs in the present
economic conditions. One of the cities in East Java Province with a lot of culinary promise is Malang City. The
hub for food and beverage souvenirs is one of the most well-known culinary delights. Additionally, MSMEs in
the food and beverage industry continue to struggle with a variety of interconnected issues. Internal factors
for food and beverage MSMEs, such as a lack of capital, constrained human resources (HR), a lack of expertise
in science and technology, weak business networks, and weak market penetration abilities, are some of the
issues encountered. In the meantime, external factors for MSMEs in the food and beverage industry include: a
business environment that is not yet completely favorable.

In 2020, there were significant shifts in the environment that happened quickly. Due to the COVID 19
pandemic's effects, MSMEs ' lives became challenging over a two-year span beginning in mid-March 2020.
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The government's recommendations for social seclusion and staying in changed how MSMEs lived.
(Soetjipto, 2020).

It is important to draw attention towards the study on the performance of food and beverage MSMEs
because the issues that food and beverage MSMEs in Malang City experience result in poor competitiveness.
The Resource-Based View (RBV) approach or Wernerfelt's resource-based view both can be used to improve
the efficiency of MSMEs (Wernerfelt, 1984). RBV is the capacity and assets, both actual and intangible, that
the company possesses.  This collection of assets can be used to select and define strategies to improve
productivity and effectiveness (Barney, 2010). According to Robbins and Coulter (2007) RBV places a strong
emphasis on comprehending the organization's prospective resources and capabilities. RBV has an effect on
enhancing organizational efficiency and productivity in innovation, according to Urbancova (2013).
Combining tangible and intangible assets is reportedly a potential strategy to boost business success,
Knowledge management, corporate culture, and a focus on entrepreneurship (Riahi-Belkaoui, 2003).

The development of a company requires a lot of entrepreneurial orientation. This is supported by Covin
and Slevin (1993) finding that a company's capacity to market its goods in the direction of improved business
performance can be increased by a greater entrepreneurial orientation. Results of previous empirical studies
conducted by Mustikowati and Tysari (2014); Al Mamun and Fazal (2018); Chen, Li, and Evans (2012); Cho
and Joo-Heon (2018); Hutahayan (2019); Davis, Greg, Tyge, and Kreiser (2010); Hoque (2018); Musthofa,
Sugeng, and Farida (2017); Imran and Aldaas (2020); Mukson, Hamidah, and Prabuwono (2021); Rezaei and
Ortt (2018) and Hossain and Al Asheq (2019) concludes that entrepreneurial orientation has a significant
effect on business performance. According to studies by Musfialdy (2013); Lee, Kim, Seo, and Hight (2015);
Matsuno, Mentzer, and Ozsomer (2002); Frank, Kessler, and Fink (2010); Messersmith and Wales (2013) and
Hasan and Almubarak (2016), having an entrepreneurial mindset has no bearing on a company's ability to
perform.

Organizational culture is another element that affects business performance. A system of common meaning
or a perception that all employees share makes up an organization's culture. A shared meaning system is a
collection of key traits that a business has embraced Robbins (2006). Organizational culture has a substantial
impact on business performance, according to Asif and Sajjad (2018); Aboramadan, Albashiti, Alharazin, and
Zaidoune (2020); Susmianto, Hermanto, and Nurmayanti (2018); Hoque (2018); Jardioui, Garengo, and El
Alami (2020) and Polychroniou and Trivellas (2018). The findings of a research by Mazur and Zaborek (2016)
demonstrate that organizational culture, specifically innovative culture, does not directly affect business
success, particularly on indicators of new and modified products, which are frequently used as innovation
metrics.

Good knowledge management also affects business success. Knowledge management, according to
Davidson and Philip (2002) is a method that enables businesses to utilize the expertise, knowledge, and
creativity of their staff members for business advancement. Knowledge management has a significant impact
on company performance, according to Saqib and Zarine (2018); Muthuveloo, Shanmugam, and Teoh (2017);
Daud, Yusoff, and Fadzilah (2010); Cardoni, Zanin, Corazza, and Paradisi (2020) and Gharakhani and
Mousakhani (2012). The findings of a research by Valdez-Juarez, Garcfa-Pérez De Lema, and Maldonado-
Guzmin (2016) and Byukusenge, Munene, and Orobia (2016) indicate that knowledge management has no
direct impact on business performance.

There are still differences between some of the findings from earlier studies on the effects of
organisational culture, entrepreneurial orientation, and knowledge management on business performance.
This study fills this research gap by including innovation capacity as a mediating variable.

The capacity to innovate plays a significant role in improving organizational success, performance, and
survival. Innovation is not just relevant to big corporations; it is also relevant to the MSME sector
(Byukusenge et al., 2016). The MSME sector will become innovative if MSMEs can develop innovation
aptitude, one of the essential elements of an innovative organisation. To succeed in the future when the
MSME sector works in an uncertain environment, innovation capabilities must be developed (Saunila, Ukko,
& Rantanen, 2014). According to Usman and Mat (2017); Sarsah, Tian, Dogbe, Bamfo, and Pomegbe (2020);
Musawa and Ahmad (2019) and Seo (2020) a company's entrepreneurial orientation is viewed as a strategic
resource to enhance innovation performance.

Innovation can be boosted by the organizational culture that MSMEs have created. The organizational
culture has an impact on the effectiveness of management within the company. The development of an
innovative, adaptable, and competitive advantage that is crucial for corporate success can be encouraged by
organizational culture. The findings of studies by Mazur and Zaborek (2016); Abdul-Halim, Ahmad, Geare,
and Thurasamy (2019); Harel, Schwartz, and Kaufmann (2021) and Erastova (2016) support the idea that
innovative cultures are important for corporate innovation.

Knowledge management can affect innovation by effective information management, created by
MSMEs.According to research by Hussain, Qurashi, Mujtaba, Waseem, and Igbal (2019); Hassan and Raziq
(2019); Harris, McAdam, McCausland, and Reid (2013); Byukusenge and Munene (2017) and Rahimi, Rostami,
Shad, and Vafaei (2017) innovation has a direct connection with knowledge management and MSMEs business
success. To boost company performance, MSMEs business owners use innovation as a knowledge
management channel.
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MSMESs' innovations have the potential to boost economic success. Hussain et al. (2018); Ndubisi and
Iftikhar (2012) have all discussed how innovation and company performance are related. The conclusion
reached by Ratnawati, Soetjipto, Murwani, and Wahyono (2018) and Hilman and Kaliappen (2015) was that
the success of MSMEs is influenced by their capacity for innovation.

The performance of the food and beverage MSMEs in Malang City is being improved by using a Resource-
Based View (RBV) approach that focuses on internal factors in describing business strategy through the role of
entrepreneurial orientation, organizational culture, and knowledge management. According to this
Justification, the novelty or uniqueness of this study lies in the way it uses innovation ability as a variable to
mediate the effects of entrepreneurial orientation, organizational culture, and knowledge management on the
performance of MSMEs. This model was developed using Resource-Based View (RBV) as its primary theory.

2. Literature Review
2.1. Business Performance

According to Moeheriono (2009) the notion of performance refers to the extent, an activity, program, or
policy has been successfully implemented in order to achieve goals, objectives, and the organizational purpose
as stated through an organization's strategic planning. Performance (Business performance) refers to the level
of attainment or achievement of the company within a certain period of time (Suci, 2009). Munizu (2010) have
proposed a number of markers to gauge an MSME's performance, such indicators being: 1) An rise in sales 2)
An increase in capital 8) Every year, new employees are hired. 4) Market expansion and advertising are
improving 5) Profit expansion The operational profit is improving.

2.2. Innovation

According to Jiménez-Jiménez and Sanz-Valle (2011) innovation is a more general term that refers to the
use of novel concepts, items, or procedures. A basic skill for maintaining competitive advantage is innovation.
Innovation, according to Calantone, Cavusgil, and Zhao (2002) is a mechanism for an organization's capacity
to create new concepts, items, methods, and systems required for adjusting to changes and market rivalry. The
importance of MSMEs innovation (process and product innovation), which empirically affects MSMEs'
success, was highlighted by Rosli and Sidek (2013).

2.8. Entrepreneurship

Suryana (2013) a person's values, skills, and behavior in dealing with the challenges of life and how to
seize opportunities while assuming various risks are the subject of the scientific field of entrepreneurship. An
organization with an entrepreneurial orientation will use its guiding principles to seek out and seize chances
(Witjaksono, 2014). Entrepreneurial competence is a person's basic nature and is related to the effectiveness of
a person in work. A person's ability based on this understanding is unique which can be used to estimate the
level its performance (Apriliani, 2016).

2.4. Organizational Culture

Culture within the organization or abbreviated as organizational culture is of course more specific, namely
the culture within the organization (Mohyi, 1999). According to Schein (2004) organizational culture is a
collection of fundamental presumptions, norms, and values that are shared by all members of an organization.
It is then created and passed down to address issues with external adaptation and internal integration (Tika,
2006).

2.5. Knowledge Management

Khan (2012) defined knowledge management as the formalisation of experience, knowledge, and skill
access that produces new capabilities that allow superior performance, stimulate innovation, and boost
customer value. According to Wulantika (2012) knowledge management is the activity of managing
knowledge as an asset, in which different strategies are used to distribute the right knowledge to the right
people at the right time so that they can collaborate, share knowledge, and use it to improve company
performance.

3. Method

In this study, a quantitative methodology was utilised to examine the impact of hypotheses based on the
theory and notion of the interaction between variables. Tests between direct and indirect variables in this
study are the influences of entrepreneurial orientation, organizational culture, knowledge management,
innovation capability and performance of MSMEs. The research sample was 265 food and beverage MSMEs in
Malang City. Data collection techniques in this study used questionnaires that were distributed online and in
person. Structural Equation Modelling (SEM) is used in this research to test the proposed research hypothesis.
Using the Likert scale test, the instrument is evaluated by assigning a score of 1 to 5 to each respondent's
response. The following is the operational variable Table 1 that forms the research instrument grid.
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Table 1. Operational definitions of variables.

No Variable Indicator Items Source
1 Entrepreneurial Risk taking 1. Ready to face the existing business competition Frishammar and
orientation 2. Spending funds to develop the business for the Ake (2007) and Lee
(X1) better and Tsang (2001)
Proactive 3. Quick response to opportunities and market
response
4. Marketing new products into new markets
Confidence 5. It can overcome difficulties according to the ability
possessed
6.  Able to solve problems on their own without
waiting for help from others
Openness 7. Open yourself up to work with other
MSMEs/partners
8.  Open business owners accept criticism from
customers
2 Organizational Involvement 9. Ability to create in how work is done Denison and
culture 10. It finishes tasks assigned to organizations or teams Mishra (1995) and
(X2) Consistenc 11. A clear set of principles and values are necessary for Lam, Nguyen, Le,
sistency ’ - principles ) ssary and Tran (2021)
carrying out job.
12. Capable of reaching the same comprehension while
addressing issues at work
Adaptation 13. Keep up with changes and be able to track
(Adaptation) advancements in science and technology
14. Capable of focusing on client satisfaction
Mission 15. Clearly define your company development
(Mission) objectives.
16. There is a distinct mission that provides work
purpose and direction.
3 Knowledge Knowledge 17.  After getting training, educate your coworkers. Supyuenyong,
management acquisition 18.  Actively share knowledge with co-workers whether | Islam, and Kulkarni
(X3) requested or not (2009) and Mills
Knowledge 19.  Utilize existing knowledge for the creation of new and Smith (2011).
creation products
20. Utilizing existing knowledge to create new ideas to
support work
Dissemination 21. Sharing information and knowledge that is
of knowledge necessary to carry out work assignments
22. Exchange ideas with employees to obtain new
innovations
Utilization of 23. Using existing knowledge to produce products that
knowledge have selling value
24.  Apply available knowledge to improve performance.
3 Innovation Product 25.  Able to create products to be something new for Jiménez-Jiménez
capability innovation consumers and Sanz-Valle
(Y1) 26. Able to create products with a variety of new (2005); Lin, Zhang,
flavors Liu, Wang, and
Technological 27. Utilizing technology in creating products Gong (2010);
innovation 28.  Able to adapt ideas to create exciting new products | Baregheh, Rowley,
through technology Sambrook, and
Marketing 29. Providing a choice of new products that suit Davies (2012) and
innovation consumer needs through online media Toma, Grigore, and
30. Expanding marketing reach through online media Marinescu (2014)
4 MSME Financial 31. Profit achievement has increased in the last 3 years Hafeez, Shariff, and
performance performance 32. Increase in business capital in the last 3 years Bin Mad Lazim
(Y2) Product 33.  Production of products has increased in the last 8 (2012); Abiodun
performance years (2014); Li, Ragu-
34.  Product request increased in the last 3 years Nathan, Ragu-
Nathan, and Rao
Marketing 35. Sales growth has increased in the last 3 years (2006); Itlybakk
performance 36. Customers are increased in the last 3 years ggézg’ Chong
Aragén-Sanchez
and Sanchez-Marin
(2005) and
Shahbaz, Khraief,
Uddin, and Ozturk
(2014)
4. Results

4.1. Confirmatory Factor Analysis Results

The factor loading value of each indicator is used to determine the knowledge management variable
indicators. The results of the Confirmatory Factor Analysis Results test on the indicators that make up the

knowledge management variable are shown in Table 2.
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Table 2. Confirmatory factor analysis.

Indicators and variables Factor loading
Entrepreneurial orientation --> Risk taking 0.708
Entrepreneurial orientation —> Proactive 0.763
Entrepreneurial orientation --> Confidence 0.738
Entrepreneurial orientation --> Openness 0.752
Entrepreneurial orientation --> Risk taking 0.708
Organizational culture --> Involvement 0.633
Organizational culture ——> Consistency 0.673
Organizational culture -—-> Adapt 0.653
Organizational culture --> Mission 0.524
Knowledge management --> Knowledge acquisition 0.763
Knowledge management --> Knowledge creation 0.608
Knowledge management --> Dissemination of knowledge 0.641
Knowledge management --> Utilization of knowledge 0.795
Innovation capability --> Product innovation 0.773
Innovation capability —-> Technological innovation 0.725
Innovation capability —> Marketing innovation 0.740

According to Table 2, the variables of entrepreneurial orientation, corporate culture, knowledge
management, and innovation ability all have indicators with factor loading (FL) values above 0.5. As a result,
each of the evaluated indicators is crucial information for forming variables. Additionally, proactive has a
loading factor value of 0.7386, which is considered the largest or strongest contribution to forming the
entrepreneurial orientation variable when viewed from the perspective of each indicator's value. Consistency,
with a loading factor value of 0.673, is the indicator that is referred as the greatest or strongest influence on
forming corporate culture variables. The use of knowledge, with a loading factor value of 0.795, has the
highest or strongest impact on the formation of the knowledge management variable.

4.2. Confirmatory Factor Analysis Results
The findings of the overall model goodness of fit test in agreement with those of the SEM analysis are
displayed in order to determine if the hypothetical model is supported by empirical data. Figure 1.
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Figure 1. Research model.
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The results of the Goodness of Fit Overall test based on Figure 1, explain that not all criteria indicate a
good model, so therefore the hypothetical model is supported by empirical data so that it is suitable and
feasible to use.

4.8. Hypothesis Testing Resulls

The direct effect of entrepreneurial orientation, organizational culture, knowledge management on the
performance of SMEs is tested using the critical ratio (CR) which is derived from the results of the output
regression weights. If the p-value is less than 5%, the research hypothesis is accepted and shown in Table 3.

Table 38 explains that entrepreneurial orientation, organizational culture and knowledge management that
directly influence the innovation capabilities and performance of MSMESs that contribute in the improvement
of MSME performance. While the test results are indirect/mediation, it can be explained that the ability to
innovate is able to mediate the influence of entrepreneurial orientation, organizational culture and knowledge
management on the performance of MSMEs as evidenced in Table 4.

5. Discussions
5.1. The Influence of Entrepreneurial Orientation on the Performance of MSMIs

Entrepreneurial orientation has the ability to improve the performance of food and beverage MSMEs in
Malang City, this result can mean that food and beverage MSMEs in Malang City will have good performance
as indicated by increased product performance such as an increase in the number of products produced and
product demand in the last 8 years because MSME actors have an entrepreneurial orientation as shown by a
proactive attitude that is manifested by being responsive to market opportunities and responses as well as
marketing new products to new markets. According to Covin and Slevin (1993) , a stronger entrepreneurial
orientation might raise a company's capacity to sell its products in order to improve commercial success. The
study's findings corroborate this claim. The findings of this study support previous empirical research by Chen
et al. (2012); Cho and Joo-Heon (2018); Hutahayan (2019); Davis et al. (2010); Hoque (2018); Musthofa et al.
(2017) and Hossain and Al Asheq (2019) who found a significant relationship between entrepreneurial
orientation and business performance.

Table 3. Direct influence between variables.

Connection Path Cr P- Information
coefficient values
Entrepreneurial Innovation .
. . -> . 0.254 2.902 0.004 Slg
orientation capability
L Innovation .
Organizational culture -> - 0.177 2.272 0.023 Sig
capability
Knowledge Innovation .
g > b 0.186 2.096 0.036 Sig
management capability
Entrepreneurial MSME -
Jrepr > , 0.372 4.223 | 0.000 Sig
orientation performance
L MSME -
Organizational culture -> . 0.211 2.866 0.004 Sig
performance
Knowledge MSME -
g > 0.265 3.016 | 0.003 Sig
management performance
. e MSME .
Innovation capability ~— -> 0.172 2.208 0.027 Sig
performance
Table 4. Effect of entrepreneurial orientation, organizational culture and knowledge management on MSME performance through
innovation capabilities.
Influence between variables Direct Indirect influence Total
influence throughinnovation impact
capability
Entrepreneurial orientation  ->  Innovation capability 0.254 - -
Organizational culture ->  Innovation capability 0.177 - -
Knowledge management ->  Innovation capability 0.186 - -
. . . 0.254 X 0.172 0.416
Entrepreneurial orientation ->  MSME performance 0.372 — 0.044
L 0.177xX 0.172 0.241
Organizational culture ->  MSME performance 0.211 — 0.030
~ - 0.186 X 0.172 0.297
Knowledge management ->  MSME performance 0.265 _ OXOSQ
Innovation capability ->  MSME performance 0.172 - -
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5.2. The Influence of Organizational Culture on the Performance of MSMEs

In order to distinguish one organization from another, Denison, Nieminen, and Kotrba (2012) define
organizational culture as the values, beliefs, and principles that form the foundation of the management system
of the company. The performance of MSMEs with organizational culture has a fairly close relationship. If
MSMEs have a good organizational culture it can create high performance for MSMEs. Based on the results
of hypothesis testing, it was concluded that organizational culture influences the performance of food and
beverage MSME in Malang City. This means that the culture that is run by food and beverage MSME in
Malang City is shown in an attitude of consistency such as carrying out work carried out with clear values and
rules and understanding in solving work problems, contributing to improving MSME performance. This
performance is indicated by an increase in product performance such as an increase in the number of products
produced and product demand in the last 3 years. The results of this study are corroborating previous
empirical studies conducted Asif and Sajjad (2018); Aboramadan et al. (2020); Susmianto et al. (2018); Hoque
(2018); Jardioui et al. (2020) and Polychroniou and Trivellas (2018) concludes that organizational culture has a
significant effect on business performance.

5.8. The Influence of Knowledge Management on MSME Performance

The goal of the management function and discipline of knowledge management is to create, put into action,
and assess plans that guarantee the flow of information to the appropriate person at the appropriate moment
(Kianto, Shujahat, Hussain, Nawaz, & Ali, 2019). The results of hypothesis testing show that knowledge
management has an impact on the performance of MSMEs in the food and beverage sector in Malang City.
Because MSME actors are able to use knowledge management properly as indicated by their capacity to utilise
knowledge such as using existing knowledge, food and beverage MSMEs in Malang City will perform well as
evidenced by an increase in product performance such as an increase in the number of products produced and
product demand in the last three years. exist to create goods with a marketable value and use the knowledge at
hand to enhance performance. The results of this study are corroborating previous empirical studies conducted
by Saqib and Zarine (2018); Muthuveloo et al. (2017); Daud et al. (2010); Cardoni et al. (2020); Gharakhani and
Mousakhani (2012) concludes that knowledge management has a significant effect on business performance.

5.4. The Influence of Entrepreneurial Orientation on the Ability to Innovate

Micro, small and medium-sized enterprises (MSMEs) with a strong entrepreneurial mindset will
frequently make decisions based on innovation, dare to take business risks, and frequently act pro-actively to
foresee business competition and seize opportunities. Based on the findings of the experiment testing the
premise, it was determined that entrepreneurial orientation had an impact on MSME food and beverage
MSMEs in Malang City's capacity for invention. Malang City in running a business have an entrepreneurial
orientation which is shown by a proactive attitude manifested in being responsive to market opportunities and
responses and marketing new products to new markets contributing to the ability to innovate through product
innovations that are carried out by creating products to be something new for consumers and create products
with a variety of new flavors. The results of this study are corroboratingprevious empirical studies conducted
Usman and Mat (2017); Sarsah et al. (2020); Musawa and Ahmad (2019) and Seo (2020) that having an
entrepreneurial mindset is seen as a strategic resource for businesses looking to boost innovation, and that
having an entrepreneurial mindset encourages businesses to invest more in their innovation-related activities
such new product development and technology acquisition.

5.5. The Influence of Organizational Culture on the Ability to Innovate

According to the findings of hypothesis testing, organizational culture has an impact on the innovation
capacity of Micro, Small and Medium Enterprises (MSMEs) in the food and beverage industry in Malang City,
meaning that MSMEs will have the ability to innovate as shown by product innovation which is carried out by
creating products so that they become something new for consumers. creating products with a wide selection
of new flavors. MSME actors are also able to apply organizational culture properly as shown in human
attitudes and behavior involving themselves in an organizational activity such as consistency in carrying out
work with a clear set of values and rules and the same understanding in solving work problems. The study's
conclusions are consistent with what workers or employees have said, and organisational culture affects how
people perceive innovation as a corporate value and how involved they are with its activities. Martins and
Terblanche (2003) assume that organizational culture is one of the factors that can stimulate or trigger
innovative behavior among employees in an organization. The results of this study are corroborating with
previous empirical studies conducted Mazur and Zaborek (2016); Abdul-Halim et al. (2019); Harel et al. (2021)
and Erastova (2016) argues that culture is influential and beneficial to the ability of innovation.

5.6. The Influence of Knowledge Management on Innovation Ability

Based on the results of testing the hypothesis, it was concluded that knowledge management has an
influence on the ability of MSME food and beverage innovation in Malang City, meaning that MSME actors
are able to use knowledge management properly as indicated by the ability to utilize knowledge. Utilizing
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knowledge to produce products that have sales value and applying available knowledge to improve
performance can improve the ability of MSMEs to innovate, especially product innovation. Innovation is
carried out by creating products so that they become something new for consumers and creating products
with a variety of new flavors.

The results of this study are in accordance with the opinion expressed by Gao, Li, and Clarke (2008) that
human resources are the basic capital, fundamental economic investment for companies to progress. The
results of this study are corroborating with previous empirical studies conducted by Byukusenge and Munene
(2017); Hassan and Raziq (2019); Hussain et al. (2019); Rahimi et al. (2017) and Harris et al. (2013) showed
that knowledge management has an influence on innovation ability.

5.7. The Influence of Innovation Ability Affects the Performance of MSMEs

One of the most crucial traits of innovators, according to Larsen and Lewis (2007) is their capacity for
innovation. The business won't survive for long without invention. This is a result of customers' shifting
requirements, wants, and demands. Based on the results of hypothesis testing it was concluded that the ability
to innovate has an influence on the performance of food and beverage MSMEs in Malang City. MSMEs will
have a good performance indicated by an increase in product performance. This is because MSME actors have
the ability to innovate as shown by the ability to innovate products such as creating products with new flavors.

The findings of this research support the assertion made by Lewrick, Omar, Raeside, and Sailer (2011) that
entrepreneurs who have operated their businesses require innovation as a crucial tool in enhancing a
company's performance. According to Chaston and Scott (2012).companies will perform better if they
incorporate innovation and learning into their operations because creative enterprises may extend the life
cycle of their products.

5.8. The Ability to Innovate Mediales the Effect of Entrepreneurial Orientation on the Performance of MSMEs

Innovation capacity can mediate the effect of entrepreneurial orientation on MSME performance. These
findings indicate that food and beverage MSME actors in Malang City who have a proactive attitude are
manifested in being responsive to market opportunities and responses and marketing new products into new
markets contributing to innovation capabilities and the higher MSME actors innovate, the impact on
increasing MSME performance The results of this study develop a study conducted by Usman and Mat
(2017); Sarsah et al. (2020); Musawa and Ahmad (2019) and Seo (2020) suggest that prior empirical
investigations have shown that an organization's strategic resource for fostering innovation is entrepreneurial
orientation. Further, a study conducted by Hussain et al. (2018); Rajapathirana and Hui (2018); Ndubisi and
Iftikhar (2012); Al-Ansari, Pervan, and Xu (2013) and Hilman and Kaliappen (2015) concluded that innovation
has an influence on the performance of MSMEs.

5.9. The Ability to Innovate Mediates the Influence of Organizational Culture on MSMI Performance

The findings of the hypothesis testing demonstrate that organizational culture's ability to affect MSME
performance can be mediated by innovation ability. This finding indicates that the culture adopted by MSME
actors, such as a consistent attitude applied in carrying out work with a clear set of values and rules and the
presence of a common understanding in solving work problems, is capable of enhancing innovation capabilities
through product innovation, which is carried out by creating products so that they become something new.
For consumers and create products with a variety of new flavors. The ability to innovate due to the role of
organizational culture has an impact on improving MSME performance through product performance such as
increasing the number of products produced and product demand in the last 3 years.

The results of this study develop a study conducted by Mazur and Zaborek (2016); Abdul-Halim et al.
(2019); Harel et al. (2021) and Erastova (2016) suggests that culture influences and is beneficial to innovation
ability and previous empirical studies conducted by Hussain et al. (2018); Rajapathirana and Hui (2018);
Ndubisi and Iftikhar (2012); Al-Ansari et al. (20138) and Hilman and Kaliappen (2015) concluded that
innovation has an influence on the performance of MSMEs.

5.10. The Ability to Innovate Mediates the Effect of Knowledge Management on MSME Performance

The results of hypothesis testing prove that innovation ability is able to mediate the effect of knowledge
management on MSME performance. This result means that MSME actors who are able to use knowledge
management properly as indicated by the ability to utilize knowledge such as using existing knowledge to
produce products that have selling points and applying available knowledge to improve performance are able
to improve MSME's ability to innovate, especially product innovation which is carried out by creating
products to be something new for consumers and create products with a variety of new flavors. The ability to
innovate due to the role of knowledge management has an impact on improving MSME performance through
product performance such as increasing the number of products produced and product demand in the last 3
years.

The results of this study develop a study conducted by Byukusenge and Munene (2017); Hassan and Raziq
(2019); Hussain et al. (2019); Rahimi et al. (2017) and Harris et al. (2013) showed that knowledge management
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has an influence on the ability to innovate and the previous empirical study conducted by Hussain et al. (2018);
Rajapathirana and Hui (2018); Ndubisi and Iftikhar (2012); Al-Ansari et al. (2013) and Hilman and Kaliappen
(2015) concluded that innovation has an influence on the performance of MSMEs.

6. Conclusion

Food and beverage MSMEs in Malang City will have good performance as indicated by increased product
performance with a proactive attitude. The culture created by MSME actors is shown in shuman attitudes and
behavior involved in an organizational activity. Food and beverage MSMEs in Malang City will have a good
performance as indicated by an increase in product performance. An active approach to support the capacity to
innovate through product innovation is a sign of entrepreneurial orientation. Because MSME actors are adept
at applying organizational culture, they will be able to innovate, as seen by product innovation. Being able to
use knowledge management properly as indicated by the ability to utilize knowledge can improve the ability of
MSME:s to innovate, especially product innovation.

Food and beverage MSMEs in Malang City who have a proactive attitude contribute to innovation
capabilities through product innovation. The culture created by MSME actors is shown in shuman attitudes
and behavior that involve themselves in an organizational activity such as attitude consistency is able to
increase the ability of innovation through product innovation. MSME actors who are able to use knowledge
management properly as indicated by their ability to utilize knowledge can improve MSME's ability to
innovate, especially product innovation.

References

Abdul-Halim, H., Ahmad, N. H., Geare, A., & Thurasamy, R. (2019). Innovation culture in SMEs: The importance of
organizational culture, organizational learning and market orientation. Entrepreneurship Research Journal, 9(3),
20170014 https://doi.org/10.1515/erj-2017-0014

Abiodun, A. (2014). SME firms performance in Nigeria. Competitive Advantage and its Impact, 3(2), 75—86.

Aboramadan, M., Albashiti, B., Alharazin, H., & Zaidoune, S. (2020). Organizational culture, innovation and performance:
A study from a non-western context. Journal of Management Development, 39(4), 437-451.
https://doi.org/10.1108/jmd-06-2019-0253

Al-Ansari, Y., Pervan, S., & Xu, J. (2013). Innovation and business performance of SMEs: The case of Dubai. Education,
Business and Society: Contemporary Middle Eastern Issues, 6(3-4), 162-180. https://doi.org/10.1108/ebs-04-2013-
0012

Al Mamun, A., & Fazal, S. A. (2018). Effect of entrepreneurial orientation on competency and micro-enterprise
performance.  Asia  Pacific ~ Journal  of  Innovation  and  Entrepreneurship,  12(3),  879-398.
https://doi.org/10.1108/apjie-05-2018-0033

Apriliani, R. (2016). The influence of entrepreneurial competence and orientation on business performance. Accounting
Journal, 11(2), 21-117.

Aragén-Sanchez, A., & Sanchez-Marin, G. (2005). Strategic orientation, management characteristics, and performance: A
study of Spanish SMEs. Journal of Small Business Management, 43(3), 287-308. https://doi.org/10.1111/].1540-
627x.2005.00138.X

Asif, M., & Sajjad, W. (2018). Organizational culture and performance: An empirical study of SMEs in Pakistan. Journal of
Management and Research, 5(2), 1-26.

Baregheh, A., Rowley, J., Sambrook, S., & Davies, D. (2012). Innovation in food sector SMEs. Journal of Small Business and
Enterprise Development, 19(2), 300-321. https://doi.org/10.1108/14626001211223919

Barney, J. (2010). Gaining and sustaining competitive advantage (4th ed.). Massachusetts: Addison-Wesley.

Byukusenge, E., & Munene, J. (2017). Knowledge management and business performance: Does innovation matter? Cogent
Business and Management, 4(1), 1-18. https://doi.org/10.1080/23311975.2017.1368434

Byukusenge, E., Munene, J., & Orobia, L. (2016). Knowledge management and business performance: Mediating effects of
innovation. Journal of Business and Management Sciences, 4(4), 82—92.

Calantone, R. J,, Cavusgil, S. T., & Zhao, Y. (2002). Learning orientation, firm innovation capability, and firm performance.
Industrial Marketing Management, 31(6), 515-524. https://doi.org/10.1016/s0019-8501(01)00203-6

Cardoni, A., Zanin, I,, Corazza, G., & Paradisi, A. (2020). Knowledge management and performance measurement systems
for SMEs’ economic sustainability. Sustainability, 12(7), 2594. https://doi.org/10.8890/su12072594

Chaston, 1., & Scott, G. J. (2012). Entrepreneurship and open innovation in an emerging economy. Management Decision,
50(7), 1161-1177. https://doi.org/10.1108/0025174121124694 1

Chen, Y.-C,, Li, P-C, & Evans, K. R. (2012). Effects of interaction and entrepreneurial orientation on organizational
performance: Insights into market driven and market driving. Industrial Marketing Management, 41(6), 1019-1034..
https://doi.org/10.1016/j.indmarman.2012.01.017

Cho, Y. H., & Joo-Heon, L. (2018). Entrepreneurial orientation, entrepreneurial education and performance. Asia Pacific
Journal of Innovation and Entrepreneurship, 12(2), 124-134. https://doi.org/10.1108/apjie-05-2018-0028

Chong, H. G. (2008). Measuring performance of small-and-medium sized enterprises: The grounded theory approach.
Journal of Business & Public Affairs, 2(1), 1-11.

Covin, J. G., & Slevin, D. P. (1993). A response to Zahra's “critique and extension” of the Covin-Slevin entrepreneurship
model. Entrepreneurship Theory and Practice, 17(4), 23-28. https://doi.org/10.1177/104225879301700402

Daud, S., Yusoff, W., & Fadzilah, W. (2010). Knowledge management and firm performance in SMEs: The role of social
capital as a mediating variable. Asian Academy of Management Journal, 15(2), 135—155.

363

© 2023 by the authors; licensee Online Academic Press, USA


https://doi.org/10.1515/erj-2017-0014
https://doi.org/10.1108/jmd-06-2019-0253
https://doi.org/10.1108/ebs-04-2013-0012
https://doi.org/10.1108/ebs-04-2013-0012
https://doi.org/10.1108/apjie-05-2018-0033
https://doi.org/10.1111/j.1540-627x.2005.00138.x
https://doi.org/10.1111/j.1540-627x.2005.00138.x
https://doi.org/10.1108/14626001211223919
https://doi.org/10.1080/23311975.2017.1368434
https://doi.org/10.1016/s0019-8501(01)00203-6
https://doi.org/10.3390/su12072594
https://doi.org/10.1108/00251741211246941
https://doi.org/10.1016/j.indmarman.2012.01.017
https://doi.org/10.1108/apjie-05-2018-0028
https://doi.org/10.1177/104225879301700402

International Journal of Applied Economics, Finance and Accounting 2023, Vol. 16, No. 2, pp. 355-366

Davidson, C., & Philip, V. (2002). Knowledge management an introduction to creating competitive advantage from intellectual
capital. New Zealand: Tandem Press.

Davis, J. L., Greg, B, R, Tyge, P. G., & Kreiser, P. M. (2010). Entrepreneurial orientation and firm performance: The
moderating role of  managerial power. American  Journal  of  Business, 25(2), 41-54%.
https://doi.org/10.1108/19355181201000009

Denison, D., & Mishra, A. (1995). Toward a theory of organizational culture and effectiveness. Organization Science, 6(2),
204—223. https://doi.org/10.1287/0rsc.6.2.204

Denison, D., Nieminen, L., & Kotrba, L. (2012). Diagnosing organizational cultures: A conceptual and empirical review of
culture effectiveness surveys. European Journal of Work and Organizational Psychology, 23(1), 145—-161.
https://doi.org/10.1080/1359432x.2012.713173

Erastova, A. (2016). The influence of the ethnic culture specifics on the organizational culture of the industrial enterprise.
European Research Studies Journal, 19(3), 3—18. https://doi.org/10.85808/ersj/ 546

Frank, H., Kessler, A., & Fink, M. (2010). Entrepreneurial orientation and business performance—a replication study.
Schmalenbach Business Review, 62(2), 175-198. https://doi.org/10.1007/bf03396804

Frishammar, J., & Ake, H. S. (2007). The role of market orientation and entrepreneurial orientation for new product
development performance in manufacturing firms. Technology Analysis & Strategic Management, 19(6), 765-788.
https://doi.org/10.1080/09537320701711231

Gao, F., Li, M., & Clarke, S. (2008). Knowledge, management, and knowledge management in business operations. Journal
of Knowledge Management, 12(2), 3-17. https://doi.org/10.1108/13673270810859479

Gharakhani, D., & Mousakhani, M. (2012). Knowledge management capabilities and SMEs" organizational performance.
Journal of Chinese Entrepreneurship, 4(1), 35-49. https://doi.org/10.1108/17561391211200920

Hafeez, M. H., Shariff, M. N. M., & Bin Mad Lazim, H. (2012). Relationship between entrepreneurial orientation, firm
resources, SME branding and firm’s performance: Is innovation the missing link? American Journal of Industrial
and Business Management, 2(04), 153-159. https://doi.org/10.4236/ajibm.2012.24020

Harel, R., Schwartz, D., & Kaufmann, D. (2021). Organizational culture processes for promoting innovation in small
businesses. EuroMed Journal of Business, 16(2), 218-240. https://doi.org/10.1108/emjb-03-2020-0027

Harris, R., McAdam, R., McCausland, 1., & Reid, R. (2013). Knowledge management as a source of innovation and
competitive advantage for SMEs in peripheral regions. The International Journal of Entrepreneurship and
Innovation, 14(1), 49-61. https://doi.org/10.5367/1je1.2013.0105

Hasan, F. S., & Almubarak, M. M. S. (2016). Factors influencing women entrepreneurs’ performance in SMEs. World
Journal of Entrepreneurship, Management and Sustainable Development, 12(2), 82-101.

Hassan, N., & Raziq, A. (2019). Effects of knowledge management practices on innovation in SMEs. Management Science
Letters, 9(7), 997-1008. https://doi.org/10.5267/j.msl.2019.4.005

Hilman, H., & Kaliappen, N. (2015). Innovation strategies and performance: Are they truly linked? World Journal of
Entrepreneurship, Management and Sustainable Development, 11(1), 48-68. https://doi.org/10.1108/wjemsd-04-
2014-0010

Hoque, A. (2018). The effect of entrepreneurial orientation on Bangladeshi SME performance: Role of organizational
culture. International Journal of Data and Network Science, 2(1), 1-14. https://doi.org/10.5267/].ijdns.2018.7.001

Hossain, M. U, & Al Asheq, A. (2019). The role of entrepreneurial orientation to SME performance in Bangladesh.
International Journal of Entrepreneurship, 23(1), 1-6.

Hussain, I., Qurashi, A., Mujtaba, G., Waseem, M. A., & Iqbal, Z. (2019). Knowledge management: A roadmap for
innovation in SMEs’ sector of Azad Jammu & Kashmir. Journal of Global Entrepreneurship Research, 9(1), 9.
https://doi.org/10.1186/540497-018-0120-8

Hussain, K., Wahab, E., Ali, Z., Khan, M. A,, Javaid, M., & Khan, M. A. (2018). Examining the relationship between learning
capabilities and organizational performance: The mediating role of organizational innovativeness. Paper presented at the
MATEC Web of Conferences.

Hutahayan, B. (2019). Factors affecting the performance of Indonesian special food SMEs in entrepreneurial orientation in
East Java. Asia Pacific Journal of Innovation and Entrepreneurship, 13(2), 281-246. https://doi.org/10.1108/apjie-
09-2018-0053

Imran, R., & Aldaas, R. E. (2020). Entrepreneurial leadership: A missing link between perceived organizational support
and organizational performance. World Journal of Entrepreneurship, Management and Sustainable Development, 16(4),
377-388. https://doi.org/10.1108/ WIEMSD-10-2019-0077

Jardioui, M., Garengo, P., & El Alami, S. (2020). How organizational culture influences performance measurement systems
in  SMEs. International  Journal of Productivity and  Performance Management, 69(2), 217-235.
https://doi.org/10.1108/1JPPM-10-2018-0363

Jiménez-Jiménez, D., & Sanz-Valle, R. (2005). Innovation and human resource management fit: An empirical study.
International Journal of Manpower, 26(4), 364-381.

Jiménez-Jiménez, D., & Sanz-Valle, R. (2011). Innovation, organizational learning, and performance. Journal of Business
Research, 64(4), 408-4:117.

Khan, R. (2012). Knowledge management: A framework for competitive advantage. Global Journal for Information
Technology and Computer Science, 1(1), 1-10.

Kianto, A., Shujahat, M., Hussain, S., Nawaz, F., & Ali, M. (2019). The impact of knowledge management on knowledge
worker productivity. Baltic Journal of Management, 14(2), 178-197. https://doi.org/10.1108/bjm-12-2017-0404

Lam, L., Nguyen, P, Le, N,, & Tran, K. (2021). The relation among organizational culture, knowledge management, and
innovation capability: Its implication for open innovation. Journal of Open Innovation: Technology, Market, and
Complexity, 7(1), 66. https://doi.org/10.8390/joitmc7010066

Larsen, P., & Lewis, A. (2007). How award-winning SMEs manage the barriers to innovation. Creativity and Innovation
Management, 16(2), 142-151.

364

© 2023 by the authors; licensee Online Academic Press, USA


https://doi.org/10.1108/19355181201000009
https://doi.org/10.1287/orsc.6.2.204
https://doi.org/10.1080/1359432x.2012.713173
https://doi.org/10.35808/ersj/546
https://doi.org/10.1007/bf03396804
https://doi.org/10.1080/09537320701711231
https://doi.org/10.1108/13673270810859479
https://doi.org/10.1108/17561391211200920
https://doi.org/10.4236/ajibm.2012.24020
https://doi.org/10.1108/emjb-03-2020-0027
https://doi.org/10.5367/ijei.2013.0105
https://doi.org/10.5267/j.msl.2019.4.005
https://doi.org/10.1108/wjemsd-04-2014-0010
https://doi.org/10.1108/wjemsd-04-2014-0010
https://doi.org/10.5267/j.ijdns.2018.7.001
https://doi.org/10.1186/s40497-018-0120-8
https://doi.org/10.1108/apjie-09-2018-0053
https://doi.org/10.1108/apjie-09-2018-0053
https://doi.org/10.1108/WJEMSD-10-2019-0077
https://doi.org/10.1108/IJPPM-10-2018-0363
https://doi.org/10.1108/bjm-12-2017-0404
https://doi.org/10.3390/joitmc7010066

International Journal of Applied Economics, Finance and Accounting 2023, Vol. 16, No. 2, pp. 355-366

Lee, D. Y., & Tsang, E. W. (2001). The effects of entrepreneurial personality, background and network activities on
venture growth. Journal of Management Studies, 38(4), 583-602.

Lee, Y.-K., Kim, S-H., Seo, M.-K., & Hight, S. K. (2015). Market orientation and business performance: Evidence from
franchising industry. International Journal of Hospitality Management, 44, 28-317.
https://doi.org/10.1016/].ijhm.2014.09.008

Lewrick, M., Omar, M., Raeside, R., & Sailer, K. (2011). Education for entrepreneurship and innovation:“Management
capabilities for sustainable growth and success”. World Journal of Entrepreneurship, Management and Sustainable
Development, 6(1/2), 1-18.

Li, S, Ragu-Nathan, B., Ragu-Nathan, T., & Rao, S. S. (2006). The impact of supply chain management practices on
competitive advantage and organizational performance. Omega, 34(2), 107-124.

Lin, R, Zhang, X,, Liu, S., Wang, Y., & Gong, J. (2010). A three-dimensional asymmetric magnetopause model. Journal of
Geophysical Research: Space Physics, 115(A4), A04207. https://doi.org/10.1029/2009ja014235

Martins, E-C., & Terblanche, F. (2003). Building organisational culture that stimulates creativity and innovation.
European Journal of Innovation Management, 6(1), 64-T4.

Matsuno, K., Mentzer, J., & Ozsomer, A. (2002). The effects of entrepreneurial productivity and market orientation on
business performance. Journal of Marketing, 66(3), 18—32. https://doi.org/10.1509/jmkg.66.3.18.18507

Mazur, J., & Zaborek, P. (2016). Organizational culture and open innovation performance in small and medium-sized
enterprises (SMEs) in Poland. International Journal of Management and Economics, 51(1), 104-138.
https://doi.org/10.1515/ijme-2016-0022

Messersmith, J. G., & Wales, W. J. (2013). Entrepreneurial orientation and performance in young firms: The role of human
resource management. International Small Business Journal, 31(2), 115-136.
https://doi.org/10.1177/0266242611416141

Mills, A. M., & Smith, T. A. (2011). Knowledge management and organizational performance: A decomposed view. Journal
of Knowledge Management, 15(1), 156-171.

Moeheriono. (2009). Competency based performance measurement: Competency based human resource management. Jakarta:
Indonesian Ghalia.

Mohyi, A. (1999). Organizational theory and behavior. Malang: Umm Press.

Mukson, M., Hamidah, H., & Prabuwono, A. (2021). Work environment and entrepreneurship orientation towards MSME
performance  through organizational commitment. Management Science  Leiters, 11(3), 871-878.
https://doi.org/10.5267/).msl.2020.10.012

Munizu, M. (2010). The influence of external and internal factors on the performance of micro and small enterprises
(MSEs) in South Sulawesi. Journal of Management and Entrepreneurship, 12(1), 33-41.

Musawa, M. S., & Ahmad, K. (2019). Entrepreneurial orientation and innovation performance: The moderating role of
competitive environment. Journal of Global Economics, 7(1), 1-7.

Mustialdy, M. (2013). Integration of strategic resources, entrepreneurial orientation as a basis for competitive strategy and
its impact on business performance in Riau province. Journal of Socioeconomic Development, 4(10), 23-4:8.

Musthofa, M., Sugeng, W. N., & Farida, N. N. (2017). Effect of entrepreneurial Orientation on business performance.
International Journal of Civil Engineering and Technology, 8(9), 82—90.

Mustikowati, R. I., & Tysari, I. (2014). Entrepreneurial orientation, innovation, and business strategy to improve company
performance (Studies in UKM Malang Regency Centers). Journal of Modernization Economacs, 10(1), 23-37.

Muthuveloo, R., Shanmugam, N., & Teoh, A. (2017). The impact of tacit knowledge management on organizational
performance: Evidence  from  Malaysia  Asia  Pacific  Management  Review, 22, 192—201.
https://doi.org/10.1016/j.apmrv.2017.07.010

Ndubisi, O. N., & Iftikhar, K. (2012). Relationship between entrepreneurship, innovation and performance: Comparing
small and medium-size enterprises. Journal of Research in Marketing and Entrepreneurship, 14(2), 214-236.
https://doi.org/10.1108/14715201211271429

Nybakk, E. (2012). Learning orientation, innovativeness and financial performance in traditional manufacturing firms: A
higher-order structural equation model. International Journal of Innovation Management, 16(05), 1250029.
https://doi.org/10.1142/51363919612003873

Polychroniou, P., & Trivellas, P. (2018). The impact of strong and balanced organizational cultures on firm performance:
Assessing  moderated effects. International Journal of Quality and Service Sciences, 10(1), 16-35.
https://doi.org/10.1108/1jqss-09-2016-0065

Rahimi, E., Rostami, N. A., Shad, F. S., & Vataei, V. (2017). The importance of knowledge management on innovation.
Applied Mathematics in Engineering, Mmanagement and Technology, 5(1), 68-73.

Rajapathirana, R., & Hui, Y. (2018). Relationship between innovation capability, innovation type, and firm performance.
Journal of Innovation & Knowledge, 3(1), 44—55. https://doi.org/10.1016/}.jik.2017.06.002

Ratnawati, Soetjipto, B. E., Murwani, F. D., & Wahyono, H. (2018). The role of SMEs’ innovation and learning orientation
in mediating the effect of CSR programme on SMEs’" performance and competitive advantage. Global Business
Review, 19(8_suppl), S21-S88. https://doi.org/10.1177/0972150918757842

Rezaei, J., & Ortt, R. (2018). Entrepreneurial orientation and firm performance: The mediating role of functional
performances. Management Research Review, 41(7), 878-900. https://doi.org/10.1108/MRR-08-2017-0092

Riahi-Belkaoui, A. (2003). Intellectual capital and firm performance of US multinational firms: A study of the
resource-based  and  stakeholder  views.  Jowrnal  of  Intellectual  Capital, — 4(2), 215-226.
https://doi.org/10.1108/14691930310472839

Robbins, S., & Coulter, M. (2007). Management (8th ed.). Jakarta: PT Index.

Robbins, S. P. (2006). Organizational behavior (10th ed.). Jakarta: Gramedia Group Index PT.

Rosli, M. M., & Sidek, S. (2018). The impact of innovation on the performance of small and medium manufacturing
enterprises: Evidence from Malaysia. Journal of Innovation Management in Small & Medium Enterprises, 5(2), 1-16.

365

© 2023 by the authors; licensee Online Academic Press, USA


https://doi.org/10.1016/j.ijhm.2014.09.008
https://doi.org/10.1029/2009ja014235
https://doi.org/10.1509/jmkg.66.3.18.18507
https://doi.org/10.1515/ijme-2016-0022
https://doi.org/10.1177/0266242611416141
https://doi.org/10.5267/j.msl.2020.10.012
https://doi.org/10.1016/j.apmrv.2017.07.010
https://doi.org/10.1108/14715201211271429
https://doi.org/10.1142/s1363919612003873
https://doi.org/10.1108/ijqss-09-2016-0065
https://doi.org/10.1016/j.jik.2017.06.002
https://doi.org/10.1177/0972150918757842
https://doi.org/10.1108/MRR-03-2017-0092
https://doi.org/10.1108/14691930310472839

International Journal of Applied Economics, Finance and Accounting 2023, Vol. 16, No. 2, pp. 355-366

Saqib, M., & Zarine, R. (2018). An empirical investigation of moderation between knowledge management and organi-
sational performance. Journal of Legal, Ethical and Regulatory Issues, 22(Special issue), 1-16.

Sarsah, A. S, Tian, H., Dogbe, C. S. K., Bamfo, B. A., & Pomegbe, W. W. K. (2020). Effect of entrepreneurial orientation on
radical innovation performance among manufacturing SMEs: The mediating role of absorptive capacity. Journal
of Strategy and Management, 13(4), 551-570. https://doi.org/10.1108/jsma-03-2020-0053

Saunila, M., Ukko, J., & Rantanen, H. (2014). Does innovation capability really matter for the profitability of SMEs?
Knowledge and Process Management, 21(2), 134-142. https://doi.org/10.1002/kpm.1442

Schein, E. (2004)). Organizational culture and leadership (3rd ed.). San Francisco, CA: Jossey-Bass.

Seo, R. (2020). Entrepreneurial orientation and innovation performance: Insights from Korean ventures. European Journal
of Innovation Management, 23(4), 675-695. https://doi.org/10.1108/ejim-01-2019-0023

Shahbaz, M., Khraief, N., Uddin, G. S., & Ozturk, I. (2014). Environmental Kuznets Curve in an open economy: A bounds
testing and causality analysis for Tunisia. Renewable and Sustainable Energy Reviews, 34(C), 825-336.
https://doi.org/10.1016/j.rser.2014.03.022

Soetjipto, H. (2020). East Java's MSME resilience through the covid-19 pandemic. Y ogyakarta: K-Media.

Suci, R. P. (2009). Improving performance through entrepreneurial orientation, management capabilities, and business
strategy (Studies in the Small and Medium Embroidery Industry in East Java). Journal of Management and
Entrepreneurship, 11(1), 46-58.

Supyuenyong, V., Islam, N., & Kulkarni, U. (2009). Influence of SME characteristics on knowledge management processes:
The case study of enterprise resource planning service providers. Journal of Enterprise Information Management,
22(1-2), 63-80. https://doi.org/10.1108/17410390910922831

Suryana. (2013). Creative economy, new economy: Changing ideas and creating opportunities. Jakarta: Salemba Empat.

Susmianto, Hermanto, & Nurmayanti, S. (2018). The effect of ethical leadership and organizational culture on work. Rjoas,
3(75), 48-55.

Tika, M. P. (2006). Organizational culture and company performance improvement. Jakarta: PT. Script Earth.

Toma, S.-G., Grigore, A.-M., & Marinescu, P. (2014). Economic development and entrepreneurship. Procedia Economics and
Finance, 8, 436-443.

Urbancova, H. (2013). Competitive advantage achievement through innovation and knowledge. Journal of Competitiveness,
5(1), 82—96. https://doi.org/10.7441/j0c.2013.01.06

Usman, M., & Mat, N. (2017). The emergence of innovation, knowledge sharing behavior, Islamic work ethic and
entrepreneurial orientation: A conceptual framework for the public sector. International Business Management,
11(6), 1284-1239.

Valdez-Judrez, L. E., Garcfa-Pérez De Lema, D., & Maldonado-Guzmién, G. (2016). Management of knowledge, innovation
and performance in SMEs. Interdisciplinary Journal of Information, Knowledge, and Management, 11(4), 141-176.
https://doi.org/10.28945/3455

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic Management Journal, 5(2), 171-180.

Witjaksono, H. P. (2014). Analysis of entrepreneurial orientation and internal company resources on performance through
competitive advantage (Study of Micro, Small and Medium Enterprises Furniture Jepara Regency). Journal of
Business Strategy, 23(1), 82-110.

Woulantika, L. (2012). Knowledge management in improving creation and corporate innovation. UNIKOM Scientific
Magazine, Vol. 10, no. 2. University Indonesian Computer.

366

© 2023 by the authors; licensee Online Academic Press, USA


https://doi.org/10.1108/jsma-03-2020-0053
https://doi.org/10.1002/kpm.1442
https://doi.org/10.1108/ejim-01-2019-0023
https://doi.org/10.1016/j.rser.2014.03.022
https://doi.org/10.1108/17410390910922831
https://doi.org/10.7441/joc.2013.01.06
https://doi.org/10.28945/3455

